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fyEk1 SHESHENROFIRAT

1. Management and Participation at Home

1.1. Household planning and the mastery of everyday life
* Foresight, systems thinking and product lifecycle awareness
* Democratic values, equality and personal social responsibility
* Cultural awareness
* Caring and confident adulthood
» Well-being
* Influencing decisions
* Responsibility for finances
1.2. Health and safety in daily life choices
* Nutritional recommendations (obesity, malnutrition)
* Healthy, sustainable and safe food
* Economical and purposeful food preparation
* Cleaning and textile care
* Product labels
» Safe products and services and using them responsibly
* Home surveillance technology
* Entertainment electronics and home appliances
» Safe use of pharmaceutical products
1.3. Home maintenance and responsibility
* Home maintenance in a sustainable and responsible manner
* Chores and time management
* Waste management and recycling
* Energy and transport
» Automatic tools to make daily life easier
1.4. Choosing and using technology and media

» Own needs vs. advertisers' needs
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» Consumer's freedom of choice (open source software, competition between
suppliers)

* Commercial media

* Evaluating one's own technological environment, the compatibility of systems

* Loss in value when buying trend technology

* Limitations on adopting technology or media at home

* Instructions for use and maintenance, contracts, copyright

* Equality, gender, age etc.

2. Consumer Rights and Responsibilities

2.1. Consumer legislation
+ Applicability of various legislation to consumer affairs
» Legislation on restricting the activities of children and young people on the

markets

» EU Directives and national legislation
* Cross-border legislation
* Defects in products and services, warranties
* EU's 10 rules for consumer protection
» Consumer trade, contracts, terms of contract,
* Credit
» Marketing practices, informative product labelling
* Operating instructions for consumers

2.2. Forms of trade and transactions
* Retail
* Wholesale
« Distance selling / online shopping / door-to-door selling
* Transactions between private individuals

2.3. Socially sustainable, responsible consumption
* Being active, seeking help and participation
» The consumer's own initiative in seeking information before entering into a

binding contract
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* Searching for, using and complying with information and instructions as part of
responsible consumption

* Labels

* Consumer benefits

» Complaining

2.4. Where to find consumer assistance

* Options available to consumers faced with misleading or unfair marketing or
terms of contract

* Advisory services and settling consumer complaints

* Consumer Ombudsmen, national agencies, consumer NGOs, the Network of
European Consumer Centres (ECC), local consumer advisors

2.5. Online markets

* Use of online markets

* Long-term contracts entered into inadvertently

* Binding contracts

* Filing complaints

* One-time purchases (e.g. downloading a logo or wallpaper)

* Standing subscriptions (e.g. subscribing to a weekly horoscope)

« Data transfer (downloading games or videos from the Internet on a mobile
phone)

* Balance limit

* Blocking services

* [temised invoices

* Prepaid cards, cancelling a standing subscription

* Additional services for devices, free services, liability services, blocking
services, safety considerations

* Data security and privacy protection in the digital environment

3. Personal Finances
3.1. Principles of financial management

* Roles of individuals and households in the national economy
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3.2.

3.3.

» Consumption habits

« Consumers' opportunities to influence the situation

* Responsible household management and individual well-being

* Personal solvency

* Income and expenses

* Long time economic planning and management

* Taxes, tax returns, declaration

* Terms of insurance, insurance payments

* Sustainable lifestyles

* Planning purchases

* Repair and maintenance

* Eco-efficient thinking and product lifecycle awareness

* Transportation optimisation (products and people)

» Utilisation rate of space and using one space for multiple purposes

Flows of money in a private household

* Safe flows of money

* Bank accounts, bank statements

* Methods of payment and their costs (debit card, credit card, online services
etc.)

* Forms of saving and borrowing

* Responsibilities of the debtor

« Budgeting, invoicing, long-term costs

Regulations pertaining to private finances

* Using online markets

* One-time purchases (e.g. downloading a logo or wallpaper)

* Standing subscriptions (e.g. subscribing to a weekly horoscope)

* Data transfer (downloading games or videos from the Internet on a mobile
phone)

* Balance limits, blocking services, itemised invoices, prepaid cards, cancelling a
subscription for a connection or service

* Additional services for devices, free services, liability services, blocking
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3.4.

services, safety considerations
* Use of online technology
* Data security, privacy protection
Financial difficulties
* Interest on late payments
* Debt collection
* Debt collection through courts of law
* Distraint
* Fines
* Credit information, bad credit record
* Financial advisory services and credit counselling

* Ability to get information and help when faced with financial problems

4. Marketing and Commercial Media
4.1. The influence of marketing and media at the individual and social levels

4.2.

4.3.

* Socialisation in roles (e.g. gender)

* The purpose/objective of marketing

« Similarity/dissimilarity, social acceptance

* Advertising and fashion, trendsetters

* Gender roles in advertising

* Data protection, the need for personal safety and privacy

Methods and strategies of consumer communication by businesses

* Marketing channels

* Being critical of sources and manipulation (differences between marketing and
informative content and between target groups)

* Analysing commercial messages (images, language, text, patterns and sound)

* The cost of marketing actions and who really pays for them

* Collecting and using consumers' personal information

Basic rules of marketing and advertising

* Regulations on marketing and advertising

* Misleading advertising and exploiting ideals
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44.

4.5.

* Subliminal advertising, text advertising, product placement, viral marketing,
branding

* Methods of protection against marketing via different channels and places
(online, post office etc.)

Socially sustainable consumption and marketing

» Well-being, health, equality

* Ethical, safe and healthy purchases

* Preventing social exclusion, discrimination, violence and mental cruelty

* Openness, actions based on joint efforts and opportunities for participation

« Communality

Consumer technology and the media environment

» Consumers' position in the information society

« Consumer-orientated innovations

* Consumer participation in the development and assessment of media and
technology

* Consumer feedback

* Virtuality (daily activities using information networks, digital information and
services)

* Use of electronic communication as a tool of commerce and marketing and the
marketing of media and technology, commercial persuasion /new marketing
techniques

* A critical approach to the choices and the interpretation of media content and
acquirement of the skills required of consumers

* Online markets

* Online participation

* Virtual worlds and societies, games, blogs, participation and sharing

* Consumer rights and responsibilities

* Media convergence
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