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Texas Disciplinary Rules of Professional
Conduct

Rule 7.04 Advertisements in the Public Media

(a) A lawyer shall not advertise in the public media by stating that the
lawyer is a specialist, except as permitted under Rule 7.04(b) or as

follows:
(1) A lawyer admitted to practice before the United States Patent Of-
fice may use the designation “Patents,”  “Patent Attorney,” or

“Patent Lawyer,” or any combination of those terms. A lawyer
engaged in the trademark practice may use the designation “Tra-
demark,” “Trademark Attorney,” or “Trademark Lawyer,”
or any combination of those terms. A lawyer engaged in patent
and trademark practice may hold himself or herself out as speci-
alizing in “Intellectual Property Law,” “Patent, Trademark,
Copyright Law and Unfair Competition,” or any of those terms.

(2) A lawyer may permit his or her name to be listed in lawyer re-
ferral service offices that meet the requirements of Occupational
Code Title 5, Subtitle B, Chapter 952, according to the areas of
law in which the lawyer will accept referrals.

(3) A lawyer available to practice in a particular area of law or legal

service may distribute to other lawyers and publish in legal di-
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rectories and legal newspapers (whether written or electronic) a

listing or an announcement of such availability. The listing shall

not contain a false or misleading representation of special com-
petence or experience, but may contain the kind of information
that traditionally has been included in such publications.
(b) A lawyer who advertises in the public media:

(1) shall publish or broadcast the name of at least one lawyer who
is responsible for the content of such advertisement; and

(2) shall not include a statement that the lawyer has been certified
or designated by an organization as possessing special compet-
ence or a statement that the lawyer is a member of an organiz-
ation the name of which implies that its members possess speci-
al competence, except that:

(i) a lawyer who has been awarded a Certificate of Special
Competence by the Texas Board of Legal Specialization in
the area so advertised, may state with respect to each such
area, “Board Certified, (area of specialization ] -Texas
Board of Legal Specialization;” and

(i1) a lawyer who is a member of an organization the name of
which implies that its members possess special competence,
or who has been certified or designated by an organization
as possessing special competence, may include a factually
accurate statement of such membership or may include a
factually accurate statement, “Certified [area of specializa-
tion] [name of certifying organization],” but such state-
ments may be made only if that organization has been ac-

credited by the Texas Board of Legal Specialization as a



HEVHEEREE (=)

BUSIFR B HABRIE /S ZIIFRIRSE ; WA

QUBAEBIS N ZEBSN MU BT B2 N2 E
S hiAE
() FHEY. 205 ~ B8 P ai#Smes - ZBLAOEREY
SEZ275T0 ;R
(il) X 5RBIU0{a) Ed 3% 1R BN R BN S FEPTREEE -

o EEMERNRB ZIN » BHUREERBEEESSS SBH.2
7SIV SRBIAVIZEEBRITRIMIEZIRE °

() RFBRSFE 7.02 X0 7.03 Ed(a) ~ (b)) R (0)IB.ZIRE 2
™ o RETI M EEMERAHARIRNESE 0 FIAB
NRIBEEEITESITHR > PIWESEE ~ BFRDER ~ ]
MRS EHEHERTI ~ PANMERS ~ EE ~ BiR ~ HEEE
HBZNES ~ EIFEES -

(e) BRABIRTENTRIFZEE 2 1REMSN RIS HA 2Z2ES » 1B
AP EBE S TVIEREZIR BN IRENSE ISP 2 AR B2 AL ©

(H BRABIREARIERBES P Z2ATELNETESEN -



e R MNIREMEEZE PRI ($&8%)

bona fide organization that admits to membership or grants
certification only on the basis of objective, exacting, public-
ly available standards (including high standards of individ-
ual character, conduct, and reputation) that are reasonably
relevant to the special training or special competence that is
implied and that are in excess of the level of training and
competence generally required for admission to the Bar; and
(3) shall, in the case of infomercial or comparable presentation, sta-
te that the presentation is an advertisement:
(i) both verbally and in writing at its outset, after any commer-
cial interruption, and at its conclusion; and
(i1) in writing during any portion of the presentation that expla-
ins how to contact a lawyer or law firm.

(c) Separate and apart from any other statements, the statements referr-
ed to in paragraph (b) shall be displayed conspicuously and in lan-
guage easily understood by an ordinary consumer.

(d) Subject to the requirements of Rules 7.02 and 7.03 and of para-
graphs (a), (b), and (c) of this Rule, a lawyer may, either directly or
through a public relations or advertising representative, advertise
services in the public media, such as (but not limited to) a tele-
phone directory, legal directory, newspaper or other periodical, out-
door display, radio, television, the internet, or electronic or digital
media.

(e) All advertisements in the public media for a lawyer or firm must be
reviewed and approved in writing by the lawyer or a lawyer in the
firm.

(f) A copy or recording of each advertisement in the public media and
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relevant approval referred to in paragraph (e), and a record of when
and where the advertisement was used, shall be kept by the lawyer
or firm for four years after its last dissemination.

(g) In advertisements in the public media, any person who portrays a
lawyer whose services or whose firm’s services are being adver-
tised, or who narrates an advertisement as if he or she were such a
lawyer, shall be one or more of the lawyers whose services are be-
ing advertised.

(h) If an advertisement in the public media by a lawyer or firm disclo-
ses the willingness or potential willingness of the lawyer or firm to
render services on a contingent fee basis, the advertisement must
state whether the client will be obligated to pay all or any portion
of the court costs and, if a client may be liable for other expenses,
this fact must be disclosed. If specific percentage fees or fee ranges
of contingent fee work are disclosed in such advertisement, it must
also disclose whether the percentage is computed before or after
expenses are deducted from the recovery.

(i) A lawyer who advertises in the public media a specific fee or range
of fees for a particular service shall conform to the advertised fee
or range of fees for the period during which the advertisement is re-
asonably expected to be in circulation or otherwise expected to be
effective in attracting clients, unless the advertisement specifies a
shorter period; but in no instance is the lawyer bound to conform to
the advertised fee or range of fees for a period of more than one
year after the date of publication.

(j) A lawyer or firm who advertises in the public media must disclose

the geographic location, by city or town, of the lawyer’s or firm’s
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principal office. A lawyer or firm shall not advertise the existence
of any office other than the principal office unless:
(1) that other office is staffed by a lawyer at least three days a week;
or
(2) the advertisement states:
(i) the days and times during which a lawyer will be present at
that office, or
(ii) that meetings with lawyers will be by appointment only.

(k) A lawyer may not, directly or indirectly, pay all or a part of the cost

of an advertisement in the public media for a lawyer not in the same
firm unless such advertisement discloses the name and address of
the financing lawyer, the relationship between the advertising law-
yer and the financing lawyer, and whether the advertising lawyer is
likely to refer cases received through the advertisement to the fin-

ancing lawyer.

(1) If an advertising lawyer knows or should know at the time of an ad-

vertisement in the public media that a case or matter will likely be
referred to another lawyer or firm, a statement of such fact shall be

conspicuously included in such advertisement.

(m)No motto, slogan or jingle that is false or misleading may be used

in any advertisement in the public media.

(n) A lawyer shall not include in any advertisement in the public media

the lawyer’s association with a lawyer referral service unless the
lawyer knows or reasonably believes that the lawyer referral ser-
vice meets the requirements of Occupational Code Title 5, Subtitle
B, Chapter 952.

(o) A lawyer may not advertise in the public media as part of an adver-

11
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tising cooperative or venture of two or more lawyers not in the

same firm unless each such advertisement:

(1) states that the advertisement is paid for by the cooperating law-
yers;

(2) names each of the cooperating lawyers

(3) sets forth conspicuously the special competency requirements
required by Rule 7.04(b) of lawyers who advertise in the public
media;

(4) does not state or imply that the lawyers participating in the ad-
vertising cooperative or venture possess professional superior-
ity, are able to perform services in a superior manner, or possess
special competence in any area of law advertised, except that
the advertisement may contain the information permitted by
Rule 7.04(b)(2); and

(5) does not otherwise violate the Texas Disciplinary Rules of Pro-
fessional Conduct.

(p) Each lawyer who advertises in the public media as part of an adver-

tising cooperative or venture shall be individually responsible for:
(1) ensuring that each advertisement does not violate this Rule; and

(2) complying with the filing requirements of Rule 7.07.

(q) If these rules require that specific qualifications, disclaimers, or

disclosures of information accompany communications concer-
ning a lawyer’s services, the required qualifications, disclaimers, or
disclosures must be presented in the same manner as the communi-

cation and with equal prominence.

(r) A lawyer who advertises on the internet must display the state-

ments and disclosures required by Rule 7.04.
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